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OPENING ANNOUNCEMENT
The Extension Service of the College of Agriculture at the Uni-
versity of Maine has been "on the air" for more than seven years, using 
free time over two or more commercial radio stations for its short talks 
or manuscript programs.
Radio, for every member of the staff, has been a part-time job —  
one more duty crowded into an already full schedule. Most specialists 
have chosen to prepare general information talks rather than to plan their 
radio publicity as a definite part of the educational work of their project. 
The immediate response from these programs has been difficult to measure 
and their value has boon questioned.
More carefully arranged programs, designed to sell a certain prac- 
tice such as pasture improvement or homegrown food, have brought a more 
encouraging response.
But we are skeptics on this whole question of extension teaching 
by air. We know by roundabout methods that there is an audience when we 
broadcast. Before this survey, however, we hardly believed that statis­
tics on radio set ownership in Maine could be applied to the rural group 
whose welfare is the principal immediate concern of the Extension Service. 
They were good figures, wo thought, for soiling radio time to advertisers 
who want to cover urban market areas, but not typical of Maine farm areas.
If only 44 percent of our farm homes have central station elec­
tricity, wo argued, is it probable that a much higher percentage have 
radios.
We had our troubles, too, with the stations when we tried to con- 
vince them that wo should have a noon-hour spot, and that our programs 
should not be shifted every few weeks to suit the schedule of commercial 
broadcasters. We thought we wanted the noon hour, but we didn't know that 
our audience cared one way or the other.
We wondered how much effort, if any, the state extension staff 
should be devoting to radio programs for the three smaller stations in 
Maine. We wanted to know whether the Maine farm audience chooses a sta­
tion outside the state, in the evening when reception improves. We were 
interested in knowing the relative popularity of Maine stations, Canadian 
stations and the big-city stations of the Northeast.
We wanted farm women to tell us which of the types of program we 
could put on the air would be most popular with our homemaker audience.
These were some of the questions that arose in every discussion of 
extension radio programs. This report gives a few facts that may suggest 
the answer to some of the more perplexing problems.
*****
V
THIS REPORT SHOWS 
that
EIGHTY-EIGHT PERCENT of the families represented by 
homemakers attending program-planning meetings of 
the Maine Extension Service in the winter of 1937-38, 
have radios in their homes. (Page l)
NINETY-TWO PERCENT of the non-farm homes in this group 
are radio-equipped, while 86 percent of the farm homes 
included in this survey have radios. (Page l)
THE PERCENTAGE of radio-equipped homes is highest in 
Androscoggin, York, and Kennebec counties. (Page l)
TWO MAINE STATIONS, WCSH, Portland and WLBZ, Bangor, 
are the day station choice of 80 percent of this 
group. Approximately 6 percent listen most regu­
larly to other Maine stations; 10 percent to Boston 
stations; 3 percent to Canadian stations; and 1 per- 
cent to other U. S. stations, (Page 3)
WLBZ, BANGOR, is the day station choice of more of 
those homemakers than is any other station, while 
WCSH, Portland, leads all others in the evening 
popularity. (Pages 3-4)
THE AUDIENCE OF New York, Boston, and other out-of- 
state stations increases from 14 percent of the 
total number of listeners during the day, to 45 
percent of the total in the evening. Conversely, 
the audience of Maine stations declines from 86 
percent of the day total to 55 percent of the 
evening total. (Pages 3-4)
EIGHTY-SEVEN PERCENT of this group of homemakers 
listen regularly or occasionally to University of 
Maine Extension Service broadcasts. (Page 5)
THESE WOMEN SAY THAT the most popular time of day 
for an information program of the typo offered by 
the Maine Extension Service is 7 to 9 in the evening. 
Second choice is the noon hour, 12 to 1 P.M., and 
third choice, 9 to 11 in the morning. (Page 6)
THE MOST UNPOPULAR TIMES OF DAY for such a program 
are 3 to 5 P.M., 5 to 7 P .M., 7 to 9 A.M., and 
11 to 12 Noon, in that order. (Page 6)
TALKS BY EXTENSION SPECIALISTS were voted the most 
popular type of information program among the four 
listed, followed by talks by farm people, farm news 
broadcasts, and weather and crop reports, in that 
order. (Page 7)
VII
RADIO AND MAINE HOMEMAKERS
Radio Ownership
It m s  only a few years ago that radio to most people meant a 
maze of colored wire and bakelite dials topped off by a goosenecked horn. 
Weather permitting, the dials could be adjusted so that the weird device 
would reproduce something resembling the program being broadcast from 
one of the few struggling young radio stations. Young people in their 
early twenties can remember when the first radios came into their commu­
nities, especially if they happened to live on a farm where neighbors 
gathered to listen and marvel at the crude reception of those early sets.
Today the radio is a standard item of furniture in most homes, 
according to the most recent estimates, and this survey indicates that 
the homes of rural Maine arc no exception to this generalization. For 
farm people, especially, radio has in little more than a decade opened 
a now world of entertainment, provided an astoundingly swift method of 
keeping informed on world nows, and offered, at least in some small 
measure, education and instruction in many subjects.
Any method of taking information to a large number of farm people 
is of interest to those who plan agricultural extension teaching programs. 
Radio offers that opportunity for, according to this and other studies, 
the farm radio audience is large and is steadily growing larger.
Table 1.- Number and percent of radio-equipped homes, by counties, as 
reported by 2,348 Maine farm and non-farm homemakers attend­
ing extension meetings, winter of 1937-38
County
Total : : 
number of : Farm homes : Non-farm homes : All homes with
records : with radio : with radio : radio 1 /
Number
Percent Number Percent Number Percent
Androscoggin 46 30 100 13 100 45 98
Aroostook 98 76 94 17 100 93 95
Cumberland 175 93 87 59 92 156 89
Franklin 235 112 87 83 81 198 84
Hancock 140 57 79 60 95 121 86
Kennebec 246 164 96 67 100 238 97
Knox 91 40 93 43 90 83 91
Lincoln 59 34 85 18 95 52 88
Oxford 218 98 80 80 90 183 84
Penobscot 285 148 80 88 94 240 84
Piscataquis 183 79 86 82 94 164 90
Sagadahoc 20 12 92 7 100 19 95
Somerset 189 91 73 54 89 149 79
Waldo 143 72 81 42 86 118 83
Washington 74 37 90 26 90 67 91
York 146 92 98 46 100 144 99
State 2,348 2/1,235 86 785 92 2,070 88
1/ Includes 60 who did not give place of residence.
2/ Fifteen did not answer the question "Do you have a radio?"
2Almost all of the women who are interested in the extension pro­
gram, and attend extension meetings, have radios in their homes. In 
Androscoggin, Aroostook, Kennebec, Knox, Piscataquis, Sagadahoc, Wash­
ington, and York counties, 90 percent or more have radios, according to 
this study (Table l). A total of 254 towns are represented by the records 
in Table 1. The percentage of farm homes with radios is only slightly 
lower (86% ) than the percentage of non-farm hones (92% ).
The U. S. Census of 1930 showed that 39 percent of all families in 
the state had radios. Most of the indicated increase since that time un­
doubtedly reflects a real increase in the number of radios. The group 
represented at extension meetings may be somewhat above the average in 
farm income, which may mean that this study shows an unduly high percent­
age of radio ownership. On the other hand, observation in any community 
shows that many of the poorest homes have radios.
The Joint Committee on Radio Ownership report as of July 1937, 
soon to be released by counties, shows that 91 percent of the urban 
families and 91 percent of the rural families in Maine have radios.
Station Preference
Of the Maine stations WCSH, Portland and WLBZ, Bangor, have by far 
the largest audiences. Eight wonen in ten who gave their daytime station 
preference said it was one of those two stations. A few said they listen 
to the smaller stations, to CFNB in Fredericton, N.B., or to Boston sta­
tions. Only 14 percent listen most regularly to out-of-state stations 
during the day.
Table 2.- Radio ownership in Maine by counties as indicated by various 
studies
County
Families with radio
U.S.Census 
1930
: CBS report 
: Jan. 1936 1/ :
This survey 
Jan. 1938
Percent Percent Percent
Androscoggin 35 95 98
Aroostook 27 85 95
Cumberland 49 90 89
Franklin 35 77 84
Hancock 43 81 86
Kennebec 37 91 97
Knox 47 82 91
Lincoln 43 70 88
Oxford 37 74 84
Penobscot 38 90 84
Piscataquis 41 69 90
Sagadahoc 43 82 95
Somerset 34 67 79
Waldo 36 67 83
Washington 34 67 91
York 43 76 99
State 39 76 88
1/ Report prepared by Columbia Broadcasting System, July 
1936, based on findings of Joint Committee on Radio 
Research.
3Table 3.- Station listened to most regularly during the day, Maine 
farm and non-farm homemakers, 1937-38
County
Number listening to
WCSH :
Portland:
:•
WLBZ : WABI : WRDO : WAGM : 
Bangor : Bangor :Augusta:Presque: 
s : : Isle :
Bangor:
1/ :
All Maine 
Stations
Androscoggin 39 3 42
Aroostook — 7 — — 32 — 39
Cumberland 127 1 — — — — 128
Franklin 131 38 — — — 1 170
Hancock 3 79 9 5 96
Kennebec 99 70 3 27 — 2 201
Knox 9 18 1 — — — 28
Lincoln 25 3 — -- — — 28
Oxford 168 4 - - - - --  - 172
Penobscot 5 210 14 — — — 229
Piscataquis 1 154 3 — — — 158
Sagadahoc 13 -- -- - -- — — 13
Somerset 24 105 2 1 132
Waldo 12 87 8 — — 1 108
Washington 1 31 1 — — — 33
York 91 — — — — —  91
State 748 810 41 27 32 10 1,668
1/ Station not indicated
County
Number listening to
All
Boston
Stations
: Other 
: New 
: England
: All 
:New York 
: Stations
Other : 
U.S. : 
Stations:
All :
Canadian: 
Stations:
Did not 
answer 
question
Androscoggin -- - - .- - - - 1
Aroostook 4 1 3 — 40 11
Cumberland 14 4 — — — 25
Franklin 6 — 4 — 1 50
Hancock 14 _  _ 1 - - 24
Kennebec 10 — — 1 — 26
Knox 49 — — — — 14
Lincoln 22 — — — — 9
Oxford 5 - - 34
Penobscot 2 — -- — 2 46
Piscataquis 2 — — 2 — 17
Sagadahoc 4 — 1 — — 2
Somerset 3 mm am — 2 48
Waldo 3 — — — — 27
Washington 18 — — — 12 7
York 35 5 — — — 9
State 191 10 9 3 57 350
4Table 4.- Station listened to most regularly in the evening, Maine 
farm and non-farm homemakers, 1937-38
Number listening to
County WCSH : WLBZ : Other : All : All : OtherPortland : Bangor : Maine : Maine : Boston :New England
•• :Stations:Stations: Stations: Stations
Androscoggin 19 - - 19 2
Aroostook — 3 2 5 7 3
Cumberland 92 — 92 21 1
Franklin 43 20 2 65 12 1
Hancock 3 47 15 65 16 1
Kennebec 76 23 16 115 15 6
Knox 8 15 1 24 25 —
Lincoln 13 1 14 21 ——
Oxford 62 4 1 67 8 7
Penobscot 4 92 5 101 4 1
Piscataquis 3 48 3 54 2 3
Sagadahoc 11 — 11 5 1
Somerset 10 15 1 26 3 3
Waldo 15 58 3 76 3 3
Washington 5 2 7 15 —
York 62 — 62 42 3
State 421 331 51 803 201 33
Number listening to
County All : Other All Did notHew York U. S. : Canadian answer
Stations : Stations : Stations question
Androscoggin 13 - - 12
Aroostook 59 1 1 22
Cumberland 11 2 — 48
Franklin 38 3 1 116
Hancock 23 1 — 34
Kennebec 40 — 1 69
Knox 5 — — 37
Lincoln 4 — - - 20
Oxford 48 4 1 83
Penobscot 37 1 — 141
Piscataquis 55 4 — 65
Sagadahoc - - — 2
Somerset 23 2 132
Waldo 6 — - - 55
Washington 28 1 3 20
York 5 — — 34
State 395 19 7 890
Station choice is quite different in the evening, although WCSH 
and WLBZ remain the favorites. But almost half of this group (45% ) se- 
lect an out-of-state station in the evening. The Boston station audi­
ence increases slightly, but a much larger number turn to New York City 
stations.
A large number of women did not answer this part of the question­
naire. This may have been partly due to the position of the question on 
the card —  they assumed that the question was answered when they gave 
their day station choice. A less likely explanation nay be that they turn 
off the radio in the evening. A few women said that they did this.
Number Listening to Extension Program s
No special radio programs for women were presented by the Maine 
Extension Service during or immediately before this survey was made. Each 
Thursday a 5- to 10-minute talk by an extension specialist was broadcast 
over WCSH, Portland and WLBZ, Bangor. Less than half of these talks were 
prepared by home economics specialists. Each Friday a 5-minute farm news 
broadcast was presented over the same stations, but very little of this 
material referred to subjects of immediate interest to homemakers. The 
time of those broadcasts during the past year has been changed frequently. 
Among the periods used are 12:50 P.M., 10:30 A.M., 8:20 A.M., and 7:15 A.M.
A special series of broadcasts by home demonstration agents and 
farm women was put on during the summer of 1937, and these programs were 
devoted entirely to subjects believed to bo of practical value to farm 
women.
Table 5.- Homemakers listening to Maine Farm News (U. of M . Extension 
Service broadcast), farm and non-farm groups, 1937-38
Number listening_______ : Did not :Percent listen-
County ••
Regularly: Occasionally: Never
: answer : 
Question :
ing regularly or 
occasionally l/
Androscoggin 11 31 2 2 95
Aroostook 3 52 31 12 64
Cumberland 13 116 19 27 87
Franklin 16 153 15 51 92
Hancock 8 92 17 23 85
Kennebec 37 154 28 27 87
Knox 4 60 11 16 85
Lincoln 4 34 7 14 84
Oxford 13 144 27 34 85
Penobscot 34 187 13 51 94
Piscataquis 43 106 9 25 94
Sagadahoc 2 14 1 3 94
Somerset 57 74 16 42 89
Waldo 11 91 10 31 91
Washington 4 50 11 9 83
York 10 92 30 14 77
State 270 1,450 247 381 87
1 /  Of those who answered question
6In spite of the very limited amount of time given over to home-
makers* radio programs, a very high percentage of the women in this group 
said that they listened regularly or occasionally to Thursday and Friday 
broadcasts by the Extension Service.
In six counties, more than 90 percent of those who answered the 
question said they hear those programs regularly or occasionally. For 
the state as a. whole, 14 percent listened regularly, 73 percent occasion-
ally, and 13 percent never, to Extension Service broadcasts.
In Aroostook county, where only seven of the 87 who answered this 
question regularly listen to either WLBZ or WCSH during the day, a large 
number (36 percent) never listen to extension broadcasts.
Time of Day Most Convenient for Information Program
These women said that the most convenient tine of day for them 
to listen to information programs is 7 to 9 in the evening, in spite of 
the fact that most of the leading entertainment programs are on the air 
then. The noon hour, 12-1 P.M., is their second choice. Just before 
noon, however, seems to be a very undesirable time of day. From 9 to 11 
in the morning is the third choice of these homemakers in the listening 
areas of WCSH, Portland and WLBZ, Bangor. Next in desirability is the 
period from 1 to 3 in the afternoon, preferred by about two-thirds as 
many homemakers as prefer the noon hour.
While 7 to 9 in the evening was most frequently marked as a con­
venient hour for homemakers to listen, this does not mean that it is the 
most desirable hour from the standpoint of reaching a large audience over 
Maine stations. Of the 594 women who chocked 7 to 9 in the evening as 
most convenient, 199 also indicated that they listen to an out-of-state 
station during those hours. Only 261 said that they listen regularly to 
Maine stations in the evening. (One hundred thirty-four did not give 
their evening station preference.)
The 509 women who chocked the noon hour (l2-l), as shown in Table 
6, all listened regularly to a Maine station during the day. All things 
considered, 12 to 1 P.M. seems to be the most desirable period for an 
information program intended for these Maine homemakers.
Table 6.- Time of day most convenient for listening to information
programs, homemakers who listen to Maine stations during day 1/
Time of day
Day Station Preference 
WCSH : WLBZ : Other :A11 Maine : Index
Portland : Bangor : Maine : stations : 12-l=100
( 7-9 107 118 14 239 47
A. M.( 9-ll 202 221 23 446 88
(11-12 101 126 26 253 50
(12-1 221 248 40 509 100
P. M.( 1-3 123 177 26 326 64
( 3-5 112 81 12 205 40
( 5-7 102 106 25 233 46
( 7-9 274 277 43 594 117
Did not answer question 79 83 10 172 - - -
1 / Homemakers indicated one or more periods as "most convenient."•
7Type of Information Program Desired
Talks by extension specialists were preferred by these homemakers, 
who were asked to express their opinion on four types of information pro-
gram. Talks by farm people were second in popularity, followed by farm 
news broadcasts, and weather and crop reports.
Other types of program night have been included under this ques­
tion, but most Maine extension broadcasts have been one of the first 
three types. It is reasonable to assume that weather and crop reports 
might have received a higher rating if the survey had been taken during 
the summer or fall, or if the records had been filled out by men rather 
than by women.
Table 7.- Type of information program preferred by farm and non-farm 
homemakers (of four types of program listed)
Number preferring program
County Talks by : 
extension : 
specialists:
Farm : 
news : 
broadcasts:
Talks : 
by farm : 
people :
Weather 
and crop 
reports
: Did not 
: answer 
: question
Androscoggin 26 19 22 18 6
Aroostook 44 42 38 41 15
Cumberland 74 57 62 48 33
Franklin 104 69 81 63 61
Hancock 75 50 67 28 19
Kennebec 125 85 89 65 38
Knox 34 21 33 24 21
Lincoln 26 15 11 25 12
Oxford 100 53 105 60 45
Penobscot 137 88 113 58 55
Piscataquis 92 59 56 44 31
Sagadahoc 8 8 11 5 4
Somerset 102 61 61 60 49
Waldo 52 47 35 63 35
Washington 30 28 20 24 7
York 59 49 43 62 24
State 1,088 751 847 688 455
Comparison Between Day and Evening Audiences
A large number of these homemakers switch from a Maine station 
during the day to an out-of-state station in the evening. Of the 829 
who listened to WLBZ most regularly during the day, for example, only 
259 said they preferred the same station in the evening. Two hundred 
eighty-three did not give any evening station choice. But 166 said 
they listened to a New York station in the evening; 45 preferred WCSH, 
Portland; 38 tuned in a Boston station; and the others selected widely 
scattered stations. The WLBZ evening audience was increased by 56 who 
listened to some other station during the day.
8WCSH, Portland, had a somewhat smaller turnover. Three hundred 
seven of the 768 who preferred this station in the daytime, listened to 
it in the evening. Two hundred two did not reply; 118 selected a Hew 
York station; 75 tuned in a Boston station; and 29 preferred WLBZ, Bangor. 
The WCSH evening audience was increased by 108 who listened to other sta­
tions during the day. (These figures do not check with Table 3 because 
this comparison includes 60 records not classified as farm or non-farm, 
therefore not in that table.)
Typical Comments of Homemakers
At the bottom of the survey card this statement appeared: "The 
reverse side of this card is for your remarks on the radio programs you 
hear, or those you would like to hear."
One hundred and seventy-five women responded to that invitation 
and listed one or more suggestions, many of them offering valuable hints 
on planning better radio programs for homemakers. There may be doubt as 
to the exact meaning of the Medford Center woman who would like to hear 
more talks "by educated extension specialists," and some may disagree 
with the Littleton woman who took this opportunity to say that "crop re­
ports are responsible for cheap potatoes, especially the forecast."
Classifying these suggestions and comments, however, several 
general trends seem apparent. Twelve of the 175 want less jazz and swing 
music, and 15 others would like more "good music," many of then carefully 
distinguishing between music and "swing music." No one spoke a word in 
favor of swing.
Four objected to repetition and extravagant claims in advertis-
ing. Four others voted against detective stories and "blood and thunder 
tales," while 15 wanted more skits and plays.
Of the suggestions more directly related to extension programs,
27 said they would like a question and answer program. Twenty-six others 
want more household hints and recipes. Seven others would enjoy more 
programs given over to hone gardening, indoors and out, and to landscap- 
ing home grounds. Eighteen want more advance notice of extension radio 
programs; eight asked for extension broadcasts from WAGM , Presque Isle.
Following are typical comments from homemakers in the towns in- 
dicated :
Durham
Too much jazz and too many 
blues singers.
Auburn
I would enjoy extension talks 
more if they were different from 
subjects already considered in 
farm bureau work.
Durham
I do not approve of broadcast- 
ing blood and thunder tales and 
ghost stories.
Anson
I think the farm bureau, especi- 
ally the women's division, should be 
advertised as being an extension 
course from our state university, 
for all women interested in making 
their homes pleasanter and hone work 
easier and more beneficial to home-
maker and family. Women should be 
made to feel that it is a privilege 
to take extension courses from the 
U. of M . in this way.
9Jay
I don’t like most of the 
music and much of the singing 
if such noise as we hear can 
be called such.
Ellsworth
I would like programs on 
book reviews, growing plants, 
stain removal, table decora­
tions, preparing fowls for bak­
ing, care of hardwood floors, 
rejuvenating old furniture, 
putting away winter garments.
Manchester
My remarks on radio programs 
in general wouldn’t be fit to 
hear. There's a dearth of the 
educational and classical 
music.
Concord Plantation
I would like to know in ad- 
vance when these extension 
broadcasts are to be given.
Madison
I would like information on 
menu planning for persons with 
moderate incomes.
Norridgewock
The news programs we hear 
have too many murders, and other 
types of sensational news we do 
not want all members of our 
family to hear, nor do we elders 
care to hear them.
Starks
Would like to suggest the 
reading of good books instead of 
some of the dance music. Would 
prefer it in the afternoon. I 
feel that many farm women would 
enjoy a good book while sowing or 
mending.
Bath
More childrens' programs of 
the non-exciting, worthwhile type 
of the Story Lady. Education 
programs, book reviews, good 
music, less of the Bob and Betty 
and His Other Wife type.
Center Lincolnville
Do not like so much repeating 
in the advertising and so much 
advertising.
Lyman
Too many jazz programs, too 
much repetition in selections and 
songs by star artists.
Kennebunkport
Want more good programs and 
less advertising.
Saco
Advertisers make too extra- 
vagant claims.
Woodstock
I object to so many 15-minute 
drama broadcasts from 10 a.m. to 
noon, and in the afternoon.
Rumford
Let's hear more of the Army, 
Navy, and Marine bands.
Mexico
We like programs where they 
ask questions and give the answers.
Waterford
It is very interesting to me 
to hear about the different things 
farm people are doing.
Medford Center
I would like to hear more talks 
from educated extension special- 
ists.
Guilford
We would like a longer program.
Ashland
I would like extension programs 
from WAGM, Presque Isle.
Littleton
Crop reports arc responsible 
for cheap potatoes, especially the 
foreca st.
Freeport
I like the National Farm and 
Home Hour.
10
What Can We Do About Radio
The logical combination of those suggestions might indicate a 
question and answer program on the whole field of homemaking, from flower 
gardening to furniture arrangement and cooking* Considering also the 
type of program preferred as shown in Table 7, this ideal broadcast 
should be put on by an extension specialist, or farm people, or perhaps 
by both* Probably it should be a 15-minute broadcast.
These homemakers would prefer to have this program go on the air 
between 7 and 9 in the evening. But many of them do not listen to Maine 
stations then and practical difficulties might make it impossible to get 
time during that period. The noon hour, 12-1, seems to be the most de­
sirable time. Of the other hours, only the period 9 to 11 A.M. seems to 
be desirable if we wish to reach this audience.
This survey indicates that WLBZ, Bangor and WCSH, Portland, reach 
most of these homemakers who listen to the radio during the day. With 
our present personnel it seems impossible for the state staff to prepare' 
special programs for the smaller stations. Each of these three stations, 
however, does have a loyal following at least in the county in which it 
is situated, and county extension agents might do well to use this method 
of publicizing extension information. This is now being done in Augusta, 
and Portland, where county extension agents broadcast each week.
When we are ready to give homemakers the type of program they 
want —  and we have tried to do that with our special summer series, 
according to preferences shown in this survey —  wo can do so with the 
assurance that we have a larger audience than over attends the usual ex- 
tension meeting.
Table 9.- Ownership, power, and other data relating to Maine broad- 
casting stations, as of January 1, 1938 1/
Station Kilo Power Hours on : Owner the air :cycles Day : Night
Watts :Congress Square Hotel
WCSH, Portland 940 2,500 1,000 Unlimited:Co.
WLBZ, Bangor 620 1,000 500 do :Maine Broadcasting Co 
:Community Broadcasting
WABI, Bangor 1200 250 100 do : Service
WRDO, Augusta 1370 100 100 do :WRDO, Inc.
WAGM, Presque 
Isle
1420 100 100 Specified :Aroostook Broadcasting 
: Co.
1/ According to records of Federal Communications Commission.
(Construction of a new station in Portland is now underway; the FCC has 
also approved construction of a new station in Lewiston.)
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Figure 1.- Station listened to most regularly during the day, Maine
farm and non-farm homemakers (data from Table 3)
Presque 
Isle
MAINE
Canadian
Stations
w a b i
Bangor /WLBZBangor
August a
Other U,S.
Stations 
NEW YORK
@  Other 
New England
*  New York 
Stations
Eighty-six percent of this group of homemakers listen 
to a Maine radio station during the day, 14 percent 
listen to out-of-state stations.
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Figure 2.- Station listened to most regularly in the evening, Maine
farm and non-farm homemakers (data from Table 4)
MAINE Canadian©
Stations
Only 55 percent of this group of homemakers listen to a 
Maine radio station in the evening, 27 percent select 
a New York station.
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Figure 3.
Out-of-state station preference of Maine homemakers, 1937-38
During the day
WEEI Boston
CFNB Fredericton, N.B.
WNAC Boston
WBZ Boston 
WHDH Boston 
WHEB Portsmouth, N.H.
WJZ New York 
WTIC Hartford 
KDKA Pittsburgh 
CKAC Montreal
All other (WEAF, WGY, WAAB, WOR)
In the evening
6
5
4
14
192 WJZ 
New York
92 WEAF New York 
81 WBZ Boston 
WEEI Boston 
WOR Newark 
WABC New York 
WNAC Boston 
WTIC Hartford
New York (station not specified)
WGY Schenectady
WLW Cincinnati 
WHDH Boston 
WCAU Philadelphia 
CFNB Fredericton, N.B.
All other (CKAC, WHEB, WAAB, KDKA)
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Methods Used in This Survey
The records forming the basis for this study were gathered from 
December 1937 to February 1938 by the 14 county home demonstration agents 
of Maine, at program-planning meetings of local women’s farm bureau groups 
in 254 rural and small-town communities. Following are the questions 
printed on the 5" by 7" card distributed at these meetings.
Extension Service U N IVERSITY OF MAINE Radio Survey
1. In what town do you live?_
2. Do you live on a farm?___________________ 3. Have you a radio?_
4. To what station do you listen most regularly?
During the day
( call letters)( city)
In the evening_______ _______________________________
(call letters) (city)
5. Do you listen to the Maine Farm News, broadcast by the U. of M.
Extension Service? (underline one)
Regularly Occasionally Never
6. At what time of day is it most convenient for you to listen to infor-
mation programs? (underline one or more)
A.M. 7-9 9-11 11-12 NOON 12-1 1-3 3-5 5-7 7-9 P.M.
7. Which of the following types of farm and home radio program do you
prefer (check one or two)
Talks by extension specialists ___
Farm news broadcast ___
Talks by farm people
Weather and crop reports ___
The reverse of this card is for your remarks on the radio programs you 
hear, or those you would like to hear.
Among the suggestions given the home demonstration agents on the 
conduct of the survey were the following:
"All women attending those meetings should be asked to fill 
out a card. Please do not offer them only to those who 
have radios. The percentage without radios is one of the 
facts we want to find....A ’regular' listener (question 5) 
is one who hears one or more of our programs each w eek . An 
'occasional' listener, less than that....."
Program-planning meetings were held in 327 communities and radio 
survey records were taken in 254. The average attendance at these meet­
ings was 13.7, and the average number of records filled out at meetings 
where they were offered was 9.2. In other words, assuming that the meet­
ings at which radio records were taken were of average size, of 3,480 
women who had the opportunity to fill out a survey card, 2,348 or 67 per- 
cent did so.
The records were coded and the information transferred to 80-column 
cards by Sewall O. Milliken and Frank J. Washburn, students at the Univer- 
sity of Maine.
*****
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